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Customer Feedback Reflection
	 Customer feedback is the insight or the information shared by the community and the users of an organization's product and services. The input may concern their experiences with the firm, services, and products. This feedback helps the company in several ways. One is that it improves customer experience and improves the products and services. In addition, it helps the organization to measure customer satisfaction, understand customer views and opinions, and even create excellent customers experience as they will realize that their ideas and views are valued and vital to the organization (Liu & Whitt, 2017). To get the feedback, the manager has to use the different tools available to collect the information. The tools used should be customer-friendly, cost-effective, efficient, and should also have relevance.
	Social media tracking is one of the proper ways to engage customers. It is not only an important platform for an organization to market its products and services but also to get new customers. Through social media, the organization can gain understanding and insight into the customer's needs, what they think, and their feelings towards the organizations' product perception and brand awareness hence influencing marketing strategy. According to Ahmad et al. (2017), good understanding of customers and their behavior aid in reaching organizational goals and targets. Social media provides a massive audience, and the organization needs to track the customers and allow them to get involved; hence they will give product and services feedback. Brandy Mccabe, who engages in the hospitality industry, says that he likes social media tracking as he can see the communication through people about their brand. Although the use of this tool is cheaper, Brandy has said that he has no control over what is meant by people. Social media tracking is time-consuming as one has to shift from one comment to another. The use of social media may be limited, especially in the case where all the customers are not able to use it, and it also reaches all the people, even the untargeted audiences.
	Online polls are another method that is a customer-friendly, cost-effective, efficient, and relevant tool to use. With it is a survey in which the individuals involved communicate and respond through the internet mostly by answering given questions vie a website page. Getting feedback through online polls is fun to the user as the pictures make you want to do the survey. As for the company, the online survey helps them know and understand which products are loved more in which one product sells more. Through the online poll, one can: get a lot of data with minimal resources. What is only needed is to create free elections, one is also able to get feedback on time if not instantly because one get on sports feedback of any idea; hence one can make informed decisions (Ahmad et al., 2017). The decisions are made in time and support by big data.  The poll gets to a big audience as online surveys are easy in distribution and responded to through the internet. Online elections are accessible to be analyzed as data is in the form of bar graphs, pie-chart, and do not involve paperwork. Online polls not only give a deep understanding of product perception but also it provides information on brand perception and awareness hence influencing market strategy. 
	Comment cards are cards in which customers fill in their views by writing about the company or its products. These cards are flexible hence they are used by all types of organizations and businesses as they give them a good idea of how their customers feel about products and the services of the organization. Existing customers fill comment cards; hence it provides an avenue of getting customer contact information from them. This contact is useful to notify them of future events, offers, and available discounts. They give customers to get down their fillings on paper on a timely basis hence lowering the risk of bad word of mouth spreading to other customers and members of the public (Tronvoll et al.,2019). In other words, they are emotional outlets as customers express their feelings. Comment card limitations include distribution is only limited to the individuals who visit the office. They are hard to maintain as they are physical papers; they contain a limited number of questions, and only a few people complete them hence low response rate. 
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